


Established in 2019, muah! is a dynamic creative studio specializing in art 
direction, content creation, and graphic design.

Guided by a holistic approach, they strive to create intelligent and engaging 
visual communication. Their process focuses on research, concept development 
and iterative/fluid collaboration. They work in synergy, aligning their artistic 
vision with the client’s concrete goals to help them achieve them.

About



Branding
Creative Direction
Digital Storytelling
Print Production
Social Media Strategy
Photography
Video Direction
Set Design
Visual Identity
Web Design

Services

Blumarine
Bvlgari
Galleria Mazzoli
Histomer
Liu Jo
Max Mara Group 
Philippe Model Paris
Pierre Louis Mascia
Twinset
Yepoda
Yoox

Achtung Magazine
Dna Magazine
Harper’s Bazaar Japan
M La revista de Milenio
Perimetro Magazine
Schön! Magazine
Sleek
Sportweek

Brands Collaboration



Case Studies



SUNCADEMY    |    Cosmetic Industry BRAND IMAGE

SUNCADEMY targets a health-conscious 
audience, prioritizing high-quality ingredi-
ents for skin wellbeing and overall health.
The brand’s visual identity combines 
a refined, minimalist aesthetic with a 
modern, urban touch, evoking a clinical yet 
contemporary feel. Emphasizing ingredient 
purity, product efficacy, and environmental 
care, SUNCADEMY uses clean lines and 
contemporary tones to communicate its 
premium quality.

Art Direction   |    Design   |    Photo & Video  
   

Coming soon



Overview  























AUTUMN

NIGHT

DAY

SUMMER

WINTER SP
RING







CANTINA RONCAGLIA    |    Beverage Industry BRAND IMAGE

Cantina Roncaglia is a family-run winery 
that celebrates the tradition and innova-
tion of Lambrusco wine from the Bassa 
Modenese, with a strong commitment to 
family values and a welcoming, convivial 
atmosphere. The visual imagery has been 
designed to reflect these values and tradi-
tions in a contemporary context, integrat-
ing them into the dynamic landscape of 
modern wine trends.

Art Direction   |    Design   |    Photo & Video  
   



Overview  















HEMERYNE    |    Cosmetic Industry BRAND IMAGE

A clean, minimalist, visual language with 
an urban touch and an intimate undertone 
defines the image of HEMERYNE: a new 
essential skincare companion designed 
specifically for city dwellers.

Art Direction   |    Design   |    Photo & Video  
   



Overview  















DOWEEDODOWEEDO    |    CBD Hemp Seeds & CBD Flowers

The challenge of tackling an issue that is 
still widely debated: legal cannabis. We 
sought, through a kaleidoscopic interplay 
of shapes and colours, a sweet spot in-
between the world of nature and that of 
contemporary visual culture. 

The benefits of CBD are conveyed with 
video animations, still life and artwork. 
The product is explored through a range 
of artistic mediums including audio and 
visual components. Combined with the 
concept of sophisticated packaging, the 
classic imagery of cannabis culture is 
combined on the one hand with the world 
of contemporary beauty, and on the other 
with a  post-digital aesthetic.

Art Direction   |    Design   |    Photo & Video  
   

BRAND IMAGE







Brand & Visual Identity + Content Creation 













Advertising



MYCLI    |    Cosmetic Industry BEAUTY CAMPAIGN 

The MyCli campaign for the launch of 
Liftable Overnight Cream, the brand’s first 
true anti-ageing night cream, features a 
bold, dark aesthetic. Sharp contrasts and 
an ingenious play of light and shadow, 
combined with a hyper close-up, enhance 
the plasticity of the product. The result is 
a bold and sculptural image that conveys 
luxurious strength and exclusivity.

Art Direction   |   Photo  
Production: Playmode Agency    

PRODUCT CAMPAIGN 





HISTOMER MILANO    |    Cosmetic Industry BEAUTY CAMPAIGN 

The HISTOMER MILANO launch campaign 
bursts with fresh energy, breaking away 
from convention to create a vibrant narra-
tive. Each pose captures raw emotions—
joy, introspection, and dreams—drawing 
the audience into a deeply personal yet 
universally relatable experience. The mini-
malist aesthetic is the foundation, elevated 
by glamorous accessories and subtle nods 
to the nostalgic allure of the 1990s and 
2000s, blending modernity with a touch of 
timeless charm.

Associate Art Direction & Production   |   Photo  
Creative Direction: Playmode Agency    















ROUGJ X LIU JO    |    Cosmetic Industry BEAUTY CAMPAIGN 

The campaign for the new LIU JO beauty 
line by ROUGJ highlights the fresh and 
modern beauty of the LIU JO woman: 
elegant, confident and authentic.
The result of the collaboration with ROUGJ, 
the products combine quality, innovation 
and sophistication, enhancing femininity 
with naturalness and style.

Associate Art Direction   |   Photo  
Creative Direction: Francesco Roncaglia    















HISTOMER MILANO    |    Cosmetic Industry TEXTURES CAMPAIGN 

The neo-pop aesthetic, which draws 
heavily on the world of 3D graphics, 
places great emphasis on the plastic and 
statuesque sheen of textures, resulting 
in a captivating and immersive visual 
experience. This combination of modern 
and vibrant visual elements is perfectly 
suited to the Gen Z target audience, 
capturing their attention and making the 
product or message irresistibly appealing 
to this digitally native generation.

Art Direction   |   Photo & Video  
   















An enduring collaboration with the super-
cool Korean brand YEPODA, which outlines 
a new digital pop and surrealist image with 
a sensual touch. 

YEPODA + NAMZA    |    Cosmetic Industry CONTENT CREATION Art Direction    |    Photo & Video     











   



   





   

Still from a video



OLFATTIVA

In you the desire dispersed is a story 
divided in four chapters. Each chapter is 
linked to an equinox or solstice, following 
the metaphorical and spiritual growth of 
the person. 

The human body and spirit find 
reconciliation with nature and the 
environment through OLFATTIVA products 
during the annual cycle of the seasons.

Art Direction    |    Photo & Video    |    Design     BRAND CAMPAIGN





Brand Campaign
OLFATTIVA.IT

IN YOU THE DESIRE DISPERSED.





IN YOU THE DESIRE DISPERSED.





IN YOU THE DESIRE DISPERSED.



JADE VENTURI

Special brand campaign for the parisien 
jewels boutique JADE VENTURI.
The jewels are immersed in a hybrid 
reality, a game of perception between the 
digital world without spatial boundaries 
and the analog world made up of natural 
imperfections.

Art Direction    |    Photo & Video     BRAND CAMPAIGN







Still from a video



BLUMARINE

Social Media content for the launch of the 
perfume Let Me Love You, aligned with 
the new narrative of the brand: strong, 
eccentric, high fashion female imagery with 
a romantic aesthetic.

Associate Art Direction    |    Photo    FRAGRANCE CAMPAIGN





PIERRE LOUIS MASCIA

Telling the story of the sophisticated french 
brand PIERRE LOUIS MASCIA through 
coherent and contemporary storytelling, 
with portraits of young, fresh figures who 
capture the brand’s bohemian soul.

Art Direction    |    Photo    BRAND CAMPAIGN



pierrelouismascia.com



pierrelouismascia.com pierrelouismascia.com



LIU JO    

Still from a video

The LIU JO Lovers campaign tell a intimate 
story of a relationship.
In a mix of sensuality and frashness, 
vibrant colors and strong black and white, 
we narrate the contrast of male and female 
worlds and their unexpected fusion.

Art Direction    |    Photo & Video     FRAGRANCE CAMPAIGN





THE NEW FRAGRANCES

LI
UJ

O.
CO

M



THE NEW FRAGRANCES

LI
UJ

O.
CO

M



CASBIA

This is a special project for the relaunch of 
the brand. We created modern textures and 
rosettes by combining geometric design 
and elements of the shoe. By exploiting 
the product’s strengths, we designed 
sculptural-votive objects that remain 
suspended in the ether of these 
new images.

Art Direction    |    Photo    |    Design    SPECIAL PROJECT









MESA

For the relaunch of the historic Italian 
brand, under the supervision of mesa’s 
creative director Pietro Righetti, we studied 
a new visual identity characterized by a 
glamorous spirit and a hyper-pop aesthetic.

CONTENT CREATION Art Direction    |    Photo & Video     







MYAR X YOOX

The watchwords of the brand are “Reuse to 
Reduce”, the creative idea follows the same 
philosophy through the creative mix and 
the aggregation 
of used materials that give life to a “new 
product”.

SPECIAL  PROJECT Art Direction    |    Photo    |    Design    





Editorial



BROKE ME IN TWO X SHON! MAGAZINE







Design



NEANCHE X SOGNO VOL. I & II Art Direction    |    Graphic Design    

NEANCHE X SOGNO is a festival of 
electronic music that supports a variety 
of voices, backgrounds, experiences and 
perspectives, with activities ranging from 
concerts to workshops and meetings in the 
city of Trento and the Val di Cembra. 

The combination of the fairytale 
imagination inspired by the enchanting 
Val di Cembra, with the contemporary 
and avant-garde of electronic music, has 
inspired the design of the constantly 
changing visual identity and, in particular, 
the manifesto: a dark and sophisticated 
world with a mediaeval vibe is mixed with 
an avant-garde, post-punk and techno 
imagery.

FESTIVAL VISUAL IDENTITY































GALLERIA MAZZOLI RICORDI DI UN CACCIATORE DI ZANZARE Art Direction    |    Design    

















GALLERIA MAZZOLI MISCELLANEOUS BOOK DESIGN Art Direction    |    Design    



























Thanks for your timeContact

General inquiries
and new business

Via Barbiei 18
44124 Modena MO

ITALIA
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